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VISION TO REALITY!

Bringing Sustainable Products to Market

Through Manufacturing and Distributing.

Direct Sales through Web Marketing.

Resources & People make the Difference.
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Product Brands
BEST Craft Organizer hasquickly gained recognition as a leader of organization products in many 
segments of the craft and hobby markets. BEST products are currently sold in the United States, 
Canada, Australia and the United Kingdom. Substantial growth is anticipated in the next several years. 
View the full line of BEST Craft Organizer at:  

 

 
bestcraftorganizer.com

BEST Organizing Solutions is a new concept developed as a result of BEST Craft Organizer customers
using that system for organization throughout their homes and offices. BEST Organizing Solutions is a
modular system which that provides expanded options to be customized to personal requirements.
View the full line at:  

 
 

bestorganizingsolutions.com

Organized Crafter products have been designed to provide consumers with an economical choice
for craft and hobby organization and storage needs. This product has been developed with a price
point targeted for resale at ñBig Boxò stores. 
To view or purchase these products go to:  

  

organizedcrafter.com

Hippo Handle is a molded palm hook with an adjustable support wrist strap which assists in carrying
heavy and awkward bags with ease. This product is currently in production and samples are being sent
to potential buyers. Hippo Handle can be viewed at:  hippohandle.com

Hold-A-Roll is a convenient way to store two extra rolls of toilet paper on the side of the tank. 
This product is designed to be sold in retail stores at an economical price point. 
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It all started with 

the BEST mini

Stackable.

A modular 

organizing 

system for the 

popular 

scrapbooking 

market

20 Consumer Expo Show a year

12-15 popular Craft magazines

100ôs of Retail Stores

Active on-line Web Store

Ĳò Stain Resistant Melamine

Customizable ï1ò, 2ò, 3 İò Drawers 

and/or Paper Shelves
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Facts

ÅOver 45% of our orders are returning 
customers

ÅA number of craft designers have highly 
rated our product as a system for 
organizing
ïhttp://prairiepaperandink.typepad.com/amyr/2008/09/my-mini-

stackab.html#comments

ïhttp://www.alicegolden.typepad.com

ÅNew stores continue to order our products 
each month

ÅInternational markets continue to expand
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What they are saying about the 

BEST Craft Organizeré
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Compare               to our competition

MODULAR

DURABLE

SUPERIOR PRODUCTS

CUSTOMIZABLE

CHANGEABLE

STACKABLE Basic Design

Limited adaptability

Minimum Function

Not customizable

Not High Impact Plastic
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OUR

ñKNOCK OFFò

Retail Box Stores

On Line Web Stores

Storage Solutions

The Shopping Channel
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Expanding the BEST Organizing System outside the craft 

markets into office, institution, garage, closet, etc.
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Defining our Markets 

ñBESTò
Organizing System

Scrapbooking,

Beading,

Rubber Stamping

Office and Home

Storage solutions, 

Closet storage

And organizing

solutions

Quilting and

sewing and

other craft hobbies
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Market Plan

ÅFirst component display to be set up at the 
Abbotsford Home Hardware.

ÅNegotiate for BEST Organizing Solutions 
system in Home Hardware stores across 
Canada.

ÅSupply all Building Supply Centers in the 
US and Canada.

ÅSupport our BEST brand with name 
recognition and endorsements.      
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Potential Market
ÅHome Hardware stores in Canada - 1025

ÅOther major Home Building stores stores in US 
& Canada - 4500+

Stocked display stand

Wholesale $2,150

Retail Value $3,300

Potential First Year Revenue with

500 stores,  $1,075,000

Turn stock at 5 times per year

Sales of over $5 million per year.
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Fully 

Adjustable

All Weather

Practice 

Putting Green
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WHAT WE KNOW
USA Golf Market

Å76 Billion Dollar Industry     

Å26.2 Million Golfers age 18 and over
http://www.usgtf.com/articles/summer08/page14.html

Å6 Million Golfers play 4 rounds per week

40,000 Artificial Putting Greens installed each year,

Average 800 sq. ft. at an average cost of $14,400.

$576 Million
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Extreme Green

Target markets

Resorts,

RV parks,

Country Clubs,

Golf Centers

Golf Academies,

Colleges,

High Schools,

Event rental facilities

Golfers, Offices,

Homes, 

Sport Centers,

Grass Turf installers

International

Distributors

and Importers

Defining our Markets 



15

4ôx10ô

$779.00

TOUR LINKS
3ôX10ô

$599.00

PREMIER 

CLASSIC

Patented

Fully Adjustable

All Weather

Portable

Closely Simulates 

a Real Putting Green

Not Adjustable

Indoor Use

Portable
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Marketing Strategy

ÅTV infomercial with endorsements.

ÅDirect mail order catalogues.

ÅOn line stores.

ÅConsumer golf shows and expos.

ÅMagazine ads.

ÅRetail golf stores.  
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From Raw Plastic 

to finished Products
Å By manufacturing our own products we can better control costs and 

supply, resulting in faster turnover and increased profits.
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